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BR-2762
M. Com. (Fourth Semester) Examination,
April-May 2018
(Specialization : Group-'D') (Marketing Management)
Paper : Second
CONSUMER BEHAVIOUR
Time Allowed : Three hours
Maximum Marks : 40
T ; a+ft T @St % w7 HETIE 9 F| ST FT (AT @Uet % A7 f&AT S 2T B
Note : Attempt questions of all two sections as directed. Distribution of marks is given with sections.
gues-'3y' Section-'A'
(er 4 W=7 ) 5x3=15
(Short Answer Type Questions)
T : AT I W7 o AL SATATN AT THTS | T T HTAT AT g1 T4F 97 3 3ihi F7 | ATAwaw asz-+Ar 100.
Note : Attempt all five questions. One question from each unit is compulsory. Each question carries 3 marks.
Maximum word limit 100.
Unit-I
1. T H ITHTHT e 9% ue feoqeft forfem)
Write a note on Consumer Movement in India.
Or

ITHTTH SAAEIT TS FdT AT H v TdqT20]
Give difference between Consumer Behaviour and Buyers Behaviour.
Unit-ll
2. HSATHS AT FT T TTF FId gU THH! AT FqT20]
Define organizational behaviour describe is limitation.
Or

STHIHT ATHLTT % HEd Ud &7 %l JqTs0
Explain the importance and scope of Consumer Research.
Unit- 111
3. TSSO & Hag H YA groanron it fEe=mr fiform)
Discuss the early approaches to Motivation.
Or
AT SAqHET 7 foere a7 ua wferg feoqoft forfem

Write a short note on Development of Motivational Research.

Unit-1V
4. '=xtea & fa= F1 o o)
Explain the Concept of Personality'.
Or
=Tpea & e smamat &1 a9
Discuss the various dimensions of Personality.
Unit-V

5. FTHTIS F3F AT AT IT0MeH & &= FT T7€ i)
Explain the concept of Social Buying Motives.
Or
THE Y ¥ 99F STHIH | ¥ T30l
Explain the difference between Affluent and non-affluent consumer.
gue-'g' Section-'B'
(&< ST4T w=T) 5x5=25
(Long Answer Type Questions)
Tqre : AT I W7 F IAL AATNT| AT ThTS | U TF FIAT AATT g1 TAF T 5 3T T 8| ATawaw area-Fam
8001
Note : Answer all five questions. One question from each unit is compulsory. Each question
carries 5 marks. Maximum word limit 800.
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Unit-I
6. STHIHT TG FT FAT HEA & ? STHAIHT & TZIA 1 =747 it

What is importance of consumer behaviour? Discuss the consumer buying process.

Or
ITHATTH AR HLTRd a<ai w aHATZU|
Explain the determinates of consumer behaviour.
Unit-ll
7. STATTHT SATHTT F TG T HoT H HATS
Explain in brief the history of Consumer Research?
Or

FATSATCHF 7 ST it Tihar Y sarear fifsm)

Describe the process of organisation buying behaviour.

Unit-1V
9. fhea % forgTeal #f fae==T Fifer)
Discuss the theories. of Personality.
Or
T T I Tee 77 g2 aHATE 0|
What is Self images? Explain.
Unit-V

10. FTHTREF 97 AT ITAH A AT 12 v+ ey fofam)

Write an essay on social class and consumer behaviour.
Or
TTHTIST AT %00 S{Tae 9efT & =T I A= o)

Briefly examine the life style profiles of social class.
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