BR-2763
M. Com. (Fourth Semester) Examination,
April-May 2018
(Group-D)
(Marketing Management)
Paper : Third
RURAL and AGRICULTURAL MARKETING
Time Allowed : Three hours
Maximum Marks : 40
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Note : Attempt questions of all two sections as directed.Distribution of marks is given with sections.
gUs-'3' Section-'A’
(T STOT T)  5x3=15
(Short Answer Type Questions)
T Tt qf= W o I AATT| T TahTs | U T FLAT AT gl T T 3 Sih{ #7 2
T ToT T 3L T ATAHAH 100 9Tt T Eform)

Note : Attempt all five questions. One question from each unit is compulsory. Each question carries
3 marks. Each question maximum limit is 100 words.
Unit-I

1. TTHTOT 99 % Hg<d &1 J9F iU
Describe the importance of Rural Marketing.

Or
TTHTOT STHTRISAT 20T TAATATAT T F9 I
Explain the characteristics of Rural Consumers.

Unit-ll

2. FTT Ao &t Spfa 9T &= F7 Fa=ar Sl
Discuss the nature and scope of Agricultural Marketing.

Or
AT § FT T o A9 6T AT HGEAT T THT ST

Explain the present system of Marketing Agricultural Goods in India.

Unit-lll
3. FUHT ISTHIHT AT Tl T AT
Explain Agricultural Consumer Goods.
Or
At g i fForwaTe ga«m)
Mention the characteristics of Manufactured Products.
Unit-IV

4, T § =T I & W a<d aqre v
Describe the salient features of Regulated Markets in India.
Or
ERIECCISINE R e LT ALy
Describe the limitations of Regulated Markets.
Unit-V
5. T  Aofiae ¥ feogfort forferm

Write the short note on Grading and Standardization.

Or
o TR T [Ferary sqarsd .



Explain the characteristics of Good Packaging.
gus-'q' Section-'B'
(& T4 )
(Long Answer Type Questions) 5x5=25
e aeft af= Wi o I AT THF TAhTS | Tk T FLAT AT g1 TdF: T7 5 ST H7 2
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Note : Attempt all five questions. One question from each unit is compulsory. Each question carries
5 marks. Each question answer maximum word -limit 800 words.

Unit-I
6. TTHTOT farqeor ATTEeRTAT T Ui i)
Describe the types of Rural Distribution Channels.
Or
T T T I TATRT RT FT I ToTT ST ATHIOT FTSATL | TATAT B |
Discuss the techniques of Sales Promotion that an effective in rural markets.
Unit-ll
7. FTT FTSTT & HeH| AT 0T o0
Describe the components of Agricultural Market.
Or
TSI HEAAT H 3T FAT THAT g ? AT HLAAT & HAeeh] T U i o0
What do you mean by Market Structure? Explain the components of Market Structure.
Unit-lll
8. AT AT Tawer 37 FU Ieq1E 92 U Hawe forfaw)
Write an essay on Modern Marketing Management and Agricultural Products,
Or
STHATTHT HTA sl TAqL0T ATIGHRTA & LIk AT | ST /I T A HL0T T
Mention the channels of distribution of Consumer Goods. Give the classification of Industrial
Goods.

Unit-IV

9. i st & Eree T At fifem)

Describe the organization of Regulated Markets.
Or

TATST AT &7 F4T 9 8 ? 747 T8 Hatwa a7 9=

What is an Organization Market? Does it differ from a Regulated Market?

10. 9fTT AU & AT 39T 7 ? <f1q AR & o § F47 woarsat 8?

What is meant by Cold Storage? What are the difficulties in the development of Cold Storage?
Or

T | AT AT 82 THeh! TArTaqrat T qui hiforw

What is meant by Selling? Explain its characteristics.




